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I had the pleasure of working with alan Agency  
and Refinitiv to conceptualise and execute their  
new campaign - “Workspace Without Limits”.

The campaign aimed to amplify how Refinitiv can 
help financial institutions to increase productivity 
and produce better insights by finding news ways 
of working with data.

The campaign included reports with key findings 
from 1,200 financial industry professionals, with 
insights from four regions brought to life with 
simple data visualisation. In addition to this, we 

produced short videos for social media and long-
scroll infographics, all of which we housed behind 
a bespoke data-capture landing page.

We worked with Refinitiv’s internal team to innovate 
within their brand guidelines and create a design 
system for the campaign that pushed boundaries 
for them, but sat seamlessly alongside their existing 
brand collateral.

 
Winner of Bronze  
B2B Marketing Awards 2022

R E F I N I T I V

A design system for re-imagining data insights 
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Watch the video

https://www.joannabirddesign.com/work/ciklum-bcwe2


Digital campaign - key visual



Campaign key visual - composition Longscroll digital infographic



Hero report



I  W I S H  W E ’ D  T H O U G H T  O F  T H I S .  I T ’ S  J U S T  R E A L L Y 

N I C E  W O R K  A N D  A  G R E A T  I N T E R P R E T A T I O N  

O F  O U R  V I S U A L  I D E N T I T Y

Mark Lulsens, Global Creative Director, Refinitiv/LSEG

“



Digital PWA report template Longscroll digital infographic



Video still & longscroll digital infographic



Rockwell approached the team at alan Agency to
craft a new website and digital experience that
really got to the heart of who they were as an
organisation and reflected their ethos.
Rockwell’s reputation for creating beautiful,
community-minded developments in London was
being hidden behind a clunky website and copy
that lacked a point-of-view.

We took the Rockwell team through an extensive
brand strategy exercise that gave them powerful
new brand positioning and an organising
ambition - Move past the ordinary.

We translated the strategy to their online
experience, making use of scaled-up typography,
bold use of colour, animation, and a new
approach to imagery that took them into exciting
new territory that “no agency has been able to
achieve before”.

R O C K W E L L

Crafting a digital experience that moves past the ordinary
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Visit the live site

https://rockwellproperty.co.uk/en/home/


Website design



Website design - Mobile Brand book



Brand development



Brand collateral Website design



Brand guidelines & tone of voice development



Brand guidelines & tone of voice development



I had the pleasure of working with alan Agency 
and Knight Frank to conceptualise and execute their 
annual campaign - “Active Capital”. 

Active Capital is centralised around a seminal 
report that offers a unique perspective on the 
outlook for global real estate investment. 

Conceptualised around empowering investors to 
become unshakeable in even the most volatile 
landscape, the research was designed to help 
them understand the myriad forces at play. 
The campaign included a hero report, data 
visualisation, virtual event and webinar along with  
a striking video to introduce the research. 

K N I G H T  F R A N K  -  A C T I V E  C A P I T A L

Helping investors become unshakeable

Watch the video
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https://www.joannabirddesign.com/work/knightfrankactivecapital


Hero report



Campaign guidance Hero report - campaign key visual



Hero report



Digital report DotDigital email design



I worked with alan Agency to re-brand Ciklum -  
a fast-moving brand that specialises in enabling 
digital transformation for household names  
and platforms.

Ciklum came to us with a problem - they were 
being seen as a talent augmentation outfit and  
not a strategic partner.

Ciklum had backing, talent, capabilities and 
credentials but no authentic brand to give them 
genuine meaning.

We needed to define who they are - unifying 
business with vision and a shared mission.

We formed a key idea with them - become the 
organisation that never stands still.

C I K L U M

Forging a brand that never stands still
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Visit the live site

https://www.ciklum.com/


Brand guidelines



Report template & business card Digital display advertising



Logo lock-up



Hubspot website template Hubspot website template



Hubspot website template



I worked with Surgery&Redcow to art direct and 
develop the new brand for One Seymour Street,  
a suite of contemporary apartments in the heart of 
London’s Marylebone. 

The scope of work included branding and logo 
suite design, a beautiful print brochure, bespoke 
lifestyle film and collection of photography, a fully 
responsive website, social media assets, marketing 
suite, and street hoardings.

An essential part of the brief was to create a sense 
of the luxury lifestyle and make the development 
feel “quintessentially Marylebone”.

We worked in partnership with the developers 
and marketing team throughout to create a 
sophisticated identity to drive interest in the 
development and to tie in effortlessly with the 
architect’s vision.

S E Y M O U R  S T R E E T

A vision of a luxury Marylebone lifestyle
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Watch the film

https://www.joannabirddesign.com/work/seymour-street


Luxury print brochure



Luxury print brochure Lifestyle photography



Logo suite



Lifestyle photography Website design



Site hoardings



Luxury print brochure



I worked with alan Agency and MSCI to create their 
Real Estate Snapshot, and Real Estate Market Size 
reports from 2018-2021. 

The main purpose of each report is to act as a 
guide to help investors make informed decisions 
and to look at the investment landscape from 
different angles. 

 

MSCI wanted to create something that stood 
out in an environment of dull white papers and 
showcased their data and insights in an engaging 
way. The challenge was to leverage data deep 
dives while prioritising clarity and making the 
information accessible.

The reports have helped to re-imagine how MSCI 
present and visualise their insights and continue to 
create a positive impact for the brand.

M S C I

Crafting beauty through complex data
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Data-led report - Cover visuals



Data-led report - digital Data visualisation



Data-led report 



Data-led report - Cover visuals



CIT approached the team at Sectorlight to craft a 
new website and branded collateral for their new 
development - 8 Eaton Lane. As one-of-a-kind 
residences with views over Grosvenor Gardens, 
it was crucial to capture the essence of life in 
Belgravia and to give the development a serene 
and luxurious impression. 

CIT wanted to encourage potential new residents 
to find a sanctuary at the gateway to central 
London’s most coveted village. We developed a 
suite of lifestyle photography, following the perfect 
day through the area, as well as a crafted web 
experience to showcase the beautiful finishes, 
amenities, and life in beautiful Belgravia. 

8  E A T O N  L A N E

A rare opportunity for Belgravia
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Website design



Website design - Mobile screens



Branded collateral Website design



Website design



Website design Lifestyle photography



I  have had the pleasure of working with global law 
firm Ius Laboris on their beautiful annual report 
“The Word” from 2018 to 2021.

Ius Laboris felt that their content was lost and 
lacking a real point-of-view in the industry.

Working in partnership with Raconteur, we were 
able add vibrancy to stories on the changing 
world of HR law. We amplified Ius Laboris 

through a full content audit, giving weight to the 
pieces through dynamic editorial design, data 
visualisation and bespoke illustration.

We are now working with Ius Laboris’ digital team 
to re-purpose and adapt content to take the report 
from print to an online content hub proposition, 
transforming their content strategy and giving them 
new authority in the industry.

I U S  L A B O R I S

The Word 
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Online content hub



Infographic dashboard



T H E  S U P E R B  D E S I G N  A N D  V I S U A L  R E A L I S A T I O N  O F 

C O M P L E X  D A T A  H A S  C O M P L E T E L Y  M A D E  U S  

R E - T H I N K  H O W  W E  P R E S E N T  O U R S E L V E S  O N L I N E 

A N D  H A S  P R O V E N  T O  B E  T H E  I N S P I R A T I O N  F O R  A 

W H O L E  N E W  A P P R O A C H  F O R  2 0 2 2

Sam Everatt, Executive Director, Ius Laboris 

“



Data-led report - digital Data visualisation



Editorial spread - Illustration



Editorial illustration Infographic dashboard



T H A N K  Y O U

For further information or to  
discuss a role, please do get  
in touch.

Mobile 
+44 (0)7540 600 779

Email
joannabirddesign@gmail.com

Website 
www.joannabirddesign.com
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